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The annual Gartner Portals, Content & Collaboration Summit was held on 15 – 16 
September 2014, at the Lancaster London Hotel. This report summarizes and provides 
highlights from the event. 

Overview
The Gartner Portals, Content & Collaboration Summit provided a comprehensive picture of what’s 
new, what’s changed and what’s needed to drive engagement, collaboration and innovation 
between employees, customers and partners. Gartner analysts, leading vendors and prominent 
industry practitioners offered insights and best practices for thriving in the digital enterprise.

This year’s Summit delegates heard presentations from the Gartner research community on 
today’s most pressing topics, attended workshops, heard real-life experiences during peer case 
studies, engaged in analyst-user roundtables and one-on-one meetings, and checked out the 
latest solutions at the Solution Showcase.
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Key take-aways

We’d like to leave you with these key pieces of advice from the event:

1. Employee engagement delivers business success. By optimizing the opportunities 
of social, mobile, cloud and information, organizations with engagement initiatives 
gain agility and effectiveness. Adapting to these interconnected societal trends means 
translating fast-changing market and workforce dynamics into business growth.

2. A digital strategy must endure amid continual change. This durable strategy should 
be combined with an architecture that identifies and responds to opportunities of change. 
Upon this, organizations can lay their defined purpose and goals to create appropriate 
engagement and user experience.

3. The best of social media inspires innovative collaborative systems. Social is a prime 
example of a technology that started in the consumer market and quickly transferred into 
the enterprise domain. As social collaboration has been incentivized, it has resulted in 
greater efficiency across the workforce.

4. Prolific mobile growth drives HTML5 adoption. As a Web application platform, “the 
modern Web” offers portability and responsive design. But incorporating it depends 
on investing in a user-centric design process before investing in the technology and 
recognizing its limitations.

5. Exploiting portal power activates end-user value. With context awareness, composite 
applications and digital, social and mobile experiences, an effective portal strategy will 
prioritize end-user needs, institute user-centered designs and sense and respond to 
evolving demands.

6. The emerging UXP will transform user experience methods. Formed where portal 
platforms and website content management overlap, user experience platforms (UXPs) 
offer a rationalized collection of integrated tools and products with minimal redundancies, 
having implications for mobile, analytics and cloud delivery.

Who participated in the 2014 
conference?

Top attending regions
•	 UK	and	Ireland

•	 Nordics	

•	 Benelux

•	Germany	

Top attending industries
•	 Financial	services	

•	 Technology/Telecom	

•	 Services	

•	Manufacturing	

•	 Government

Attendee snapshot

Anders Sorman-Nilsson’s keynote address
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Selected highlights from the Summit

Gartner Keynote: Engage, Collaborate, Innovate: Thriving in the Digital Enterprise
Susan Landry and Jeffrey Mann

Advances in social media, content analytics and mobility can enable increased engagement 
between employees, customers, partners and constituents. Yet truly effective engagement 
remains	a	challenge	for	most	organizations.	Gartner	analysts	Susan	Landry	and	Jeffrey	Mann	
opened the Summit with an exploration of the key strategies and imperatives for success and 
issued a call to action to delegates to ask strategic questions, consider how their organizations 
can create value in radically different ways, and to take the lead in creating the Digital Workplace 
now.

Gartner Keynote: The Folk Nexus: Use Cloud, Social, Mobile and Information to Evolve 
Apps for Real People
Danny Brian

Gartner analyst Danny Brian captivated the audience as he took them on a journey through  
the evolution of applications, the key contributors to innovation and the democratization of IT  
over time.

Guest Keynote: Digital Minds, Analogue Hearts
Anders Sorman-Nilsson

While the world of informatics and technology might provide informational value to “digitalized 
minds,” people tend to mobilize once their emotional, purpose-driven “analogue hearts” are 
engaged.	Futurist	Anders	Sorman-Nilsson	offered	a	provocative	look	at	how	to	promote	a	vision	
of the digital workplace in a way that is humanized, contextualized and compelling.

Guest Keynote: The Power of Perspective
Rory Sutherland

Vice Chairman of Ogilvy Group Rory Sutherland closed out the Summit with a tour de force 
presentation on the power of perspective, the workings of the mind, behavioral economics, 
human understanding and the potential gains for us all if we can figure it out.

Susan Landry 
Managing VP

Jeffrey Mann
Research VP

Danny Brian 
Research Director

Anders Sorman-Nilsson,  
Futurist, Innovation Strategist, 
Founder of Thinque

Rory Sutherland,  
Vice Chairman, Ogilvy Group UK, 
London
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Top 10 most-attended sessions

The most popular track presentations of the Summit were:

1. Case Study: Implementing Social-Based Collaboration
Paul Hewitt, Deutsche Bank; Moderated by Susan Landry

2. Reinventing Processes for the Digital Workplace
Janelle B. Hill, VP Distinguished Analyst

3. Obscured by the Clouds: How SharePoint’s Shift Will Impact Your Portal and  
Web Strategy
Jim Murphy, Research Director

4. Technical Insights: Build Multichannel Web Apps with Great User Experience
Danny Brian, Research Director

5. To the Point: The Modern and Future Web: HTML5 and Beyond
Gene Phifer, VP Distinguished Analyst

6. Gamify: How Gamification Motivates People to Do Extraordinary Things
Brian Burke, Research VP

7. To the Point: Building Communities and Social Networks That Thrive
Carol Rozwell, VP Distinguished Analyst

8. To the Point: Seven Portal Pitfalls and How to Avoid Them
Jim Murphy, Research Director

9. The Roles and Synergies of Portal Platforms and Web Content Management Systems
Jim Murphy, Research Director

10. Is a Cloud Office Suite in Your Future (or Present)?
Jeffrey Mann, Research VP

Susan Landry facilitates the Industry Panel Discussion Danny Brian leads a One-on-One session
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With thanks to our sponsors

Premier sponsors

Platinum sponsors

Silver sponsors

Post-event resources
Customizable post-event worksheet

Take a moment to complete your own post-event trip report, a valuable resource for 
future reference and a great way to share with colleagues what you learned. Click here 
to access the trip report worksheet.

Learn more with relevant research

Want to learn more about the topics that interest you most? Turn to the end of each 
session presentation for a list of related Gartner research notes. Select Gartner 
research is available on demand at gartner.com.

Gartner has  
you covered
View the full Gartner 
Events Calendar! �

http://www.gartner.com/technology/events/

