




Meet the Gartner Analysts

Focus area: CRM Sales Web strategies and
technologies, business impact assessment, vendor
management, project management, software
development and delivery of complex business
applications and Web sites

Gene Alvarez
Research VP

Focus area: High-performance workplace,
collaboration, social process support and Enterprise
2.0, Cloud Computing and Google Apps

Tom Austin
VP & Gartner Fellow

Focus area: Service-oriented architecture (SOA),
Web-oriented architecture (WOA), and the
enterprise employment of Web 2.0 technologies,
including enterprise mashups and social software
applications

Anthony Bradley
Managing VP

Focus area: Infrastructure and operations maturity,
server virtualization, Cloud Computing

Tom Bittman
VP, Distinguished Analyst

Focus Area: Development technologies and open-
source software

Mark Driver
Research VP

Focus area: Software architectures and standards,
component software models, application design,
the Internet, business/IT alignment, Cloud
Computing, Web platforms and emerging
technologies

David Cearley
VP & Gartner Fellow

Andrew Frank
Research VP

Joseph Feiman
VP & Gartner Fellow

Focus area: Business Activity Monitoring, Business
Intelligence, Web analytics

Bill Gassman 
Research Director

Focus area: Enterprise architecture, integration,
middleware, SOA, Web-oriented architecture,
information architecture

Nick Gall
VP, Distinguished Analyst

Focus area: Digital advertising, marketing and
monetizing Web 2.0 and social media

Focus area: Technologies and methodologies
enabling secure software life cycle, data privacy,
security of large systems and packaged
applications, legacies, SOA, Web 2.0 and security
as a service
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For over 25 years, Gartner analysts have been the trusted advisors of
many of the world’s largest and most demanding enterprises. No one
sees the implications of technology so clearly. Gartner analysts draw
from the real-life problems and solutions experienced by more than
45,000 Gartner clients worldwide. The value of this resource, com-
bined with our deep analysis of technology vendors and unbiased
opinions is something you just can’t get anywhere else.
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Focus area: CRM Services, including consulting,
system integration and business process
outsourcing providers and service provider
evaluation and selection

Matt Goldman
Research VP

Focus area: Enterprise portal market, vendors 
and deployment issues, and the impact of 
Web 2.0 on enterprise Web deployments

David Gootzit
Research Director

Focus area: E-commerce, Web 2.0, retail,
business intelligence, merchandising and 
analytics

Hung LeHong
Research VP

Focus area: Application strategy and
management, knowledge and intellectual 
capital management, innovation management,
collaboration, and business value of IT

Kathy Harris
VP Distinguished Analyst

Focus area: Internet platforms and Web services,
applications development, application integration
and middleware, emerging trends and
technologies, and enterprise architecture

Darryl Plummer
Managing VP & Research
Fellow

Focus area: Web-centric infrastructure software,
including Web architectures, intranets, extranets, 
e-business infrastructures, portals, Web Services,
Web business models, Web 2.0 and Cloud
Computing

Gene Phifer 
Managing VP

Joe Skorupa
Research VP

Ben Pring
Research VP

Focus area: Application portfolio management,
application organizational models, staffing & skills,
sourcing, strategic vendor relationships and
application financials

Val Sribar
Group Vice President

Focus area: Web 2.0, consumerization, Cloud
Computing, Web platforms, Web services,
alternative acquisition and delivery models

David Mitchell
Smith
VP & Gartner Fellow

Focus area: Internet platforms, Web development,
user experience design, social platforms, portal
technology and Cloud-based development tools

Ray Valdes
Research Director

Focus area: Maximizing application performance
via advanced networking technologies

Focus area: IT utility computing (including SaaS,
On Demand, Cloud etc), application outsourcing,
and business process outsourcing services
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Co-located Event

Extend your content value by continuing with Gartner Portals, Content
& Collaboration Summit, September 17-19, a co-located event.

Business and IT leaders continue to struggle with how to realize productivity gains from their
portal, content and collaboration investments. Even when technologies are implemented,
users are hesitant to adapt. Web 2.0 technologies appear to promise easy access, cost 
efficiency and popularity for the “virtual generation,” yet the influx of so many alternatives
makes it difficult to determine the best approach.

Gartner Portals, Content & Collaboration Summit sessions have been developed along four
compelling tracks:
• Innovate – How to foster agility with new technologies, processes and changes to your

business model
• Consolidate – How to benefit from streamlined approaches to architecture and gover-

nance
• Motivate – How to drive organizational effectiveness through improved user interfaces

and much more
• Advance – How to create value in a high-performance workplace, out maneuver 

competitors and position for an economic upswing

SEPTEMBER 17-19, 2008 
LOS ANGELES, CALIFORNIA

gartner.com/us/pccfall

Preliminary Planner for Gartner Co-located Events

GARTNER WEB
INNOVATION SUMMIT:
Profiting from Web 2.0,
SaaS and Cloud
Computing
September 15-17
gartner.com/us/
webinnovate

• Cloud Computing
• SaaS
• Web 2.0 workplace

technologies: blogs,
wikis, social networks,
tagging tools, mashups,
Ajax and RIA

• Integrating SaaS 
• Evolution of Web 

security
• New Web business

models
• Web analytics
• Web digital marketing

CONCURRENT
SESSIONS
September 17

Joint Keynote Guest:
Larry Sanger, Ph.D.
co-founder of Wikipedia
• Portal of the future
• Mastering business

innovation
• The corporate side of

Web 2.0
• Consumerization
• Web analytics

GARTNER PORTALS,
CONTENT &
COLLABORATION
SUMMIT
September 17-19
gartner.com/us/pccfall

• Emerging collaboration
trends: exploiting social
software 

• Enterprise content 
management

• Social networks
• Information governance
• Changing roles for

effective leaders
• Portals, content and

collaboration 
• Web conferencing
• E-mail management



Rob Whitehurst (Companies A-M)
1 203 316 1733 or rob.whitehurst@gartner.com

Dylan Williams (Companies N-Z)
1 203 455 0498 or dylan.williams@gartner.com

The Web Innovation Summit Blog 
Get a regular dose of industry knowledge from the Summit 
analysts on everything Web related, including Web 2.0, SaaS
and Cloud Computing.

gartner.com/us/webinnovate

Sponsors
At our exhibit showcase, you'll have the opportunity to get acquainted with exhibitors in an
atmosphere of learning and sharing. Get a handle on what's available in today's market with:
• Private solution briefings tailored to the needs of your organization
• Hands–on demonstrations of the most compelling solutions
• Turnkey exhibits showcasing products and services
• Solution provider case study sessions on how others are using these solutions
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Sponsorship Opportunities

RedDot – The Open Text Web Solutions
Group

SAVVIS
Siderean Software
Sitecore
Spigit
TandemSeven

WorkLight, Inc.

PLATINUM SPONSORS

SILVER SPONSORS BRONZE SPONSOR

Magic Software’s uniPaaS is the industry’s only unified
SaaS and Rich Internet Application platform. uniPaaS
enables companies to focus on rich user experiences,
automating partitioning of business logic. It empowers
dynamic business applications in a hybrid mode. Fortune 500
providers have already chosen uniPaaS for mission-critical
on-premise and multi-tenant applications.

magicsoftware.com

IBM, an industry leader in providing Web 2.0 products for
business, is helping companies of all sizes across the globe
derive significant value from Web 2.0 and social computing
technologies by taking advantage of the Web as a delivery
platform to extend the value of computing to the extranet and
increase the efficiency of the value network.

ibm.com

PREMIER SPONSOR

Founded in 1975, Microsoft (Nasdaq “MSFT”) is the worldwide leader in software, services and solutions that help people and
businesses realize their full potential.

microsoft.com
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