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Third Party Promotion Sites  
Reprints  
 
Guidance to Third Parties on Gartner Research Reprints 
 
We understand your organization has been chosen to distribute a Gartner research note. In order 
to assist you, we have developed these simple guidelines to ensure the Gartner reprint is used 
appropriately, thereby preserving the integrity of our independent, objective research.   
 
General Reprint Guidelines   
 

• To protect Gartner’s copyrights, the PDF reprint or HTML reprint may not be hosted on a 
third party site’s server.  Instead, the landing/registration page on the promotional site 
must link back to the reprint on the Gartner server (if HTML reprint) or the PDF reprint 
housed on the client site.  

• Gartner only produces independent, objective research. We do not produce vendor 
initiated or sponsored research, which is sometimes referred to as ‘white papers’.  
Therefore, we request that the reprint should not be described in promotions as a white 
paper or categorized as a white paper on your Web site.  If the site has a general 
“library”, “reports” or “research” section (or any other appropriate category that is not 
described as a white paper), please promote the reprint under that particular category.   

• “Gartner” should not be used in the subject line of an email campaign to promote the 
reprint because we reserve the right to use it in our own corporate communications.  

• A Gartner research reprint cannot be downloaded or distributed beyond the terms of the 
original agreement. Therefore, Gartner does not permit the use of the word “Download.”  
Suggested alternatives to promote the reprint are “access,” “read,” and “follow the link.”  

• To avoid any appearance of an endorsement by Gartner, Gartner does not permit 
company or product specific excerpts to be extracted from our research notes.  The 
promotion should instead use industry-general content from the report or talk about an 
evaluation in general.  

• All reprint promotions, including those drafted by the third party sites, need approval from 
Reprints and/or Vendor Relations. It is the Gartner client’s responsibility to obtain such 
approvals.  

• For additional external promotion guidelines, please see the Gartner Copyright and 
Quote Policy -- http://www.gartner.com/it/about/vr_copyright.jsp.  All external use 
requests should be submitted in writing to Vendor Relations or Reprints at the email 
addresses provided below.  

 
For further questions, please contact Gartner Vendor Relations at vendor.relations@gartner.com 
or Reprints at reprints@gartner.com.     
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