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Mondosoft/Searchbutton: A Stronger Vendor but Not Yet
a Leader

Whit Andrews

By acquiring one of its rivals in the site-search market, Mondosoft will stand more
strongly against established players and better-known newcomers. The deal continues
consolidation in this new market segment, although a leader has not emerged.
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NEWS ANALYSIS

Event

On 27 June 2001, Mondosoft announced an agreement to acquire Searchbutton in a deal
expected to close in 3Q01. The vendors did not disclose the financial terms. Mondosoft said it will
discontinue the Searchbutton product and will offer to migrate customers to MondoSearch.

Analysis

The market for providing search technology that spiders, indexes and provides navigation aid for
external Web sites has churned since it emerged in parallel with the growing popularity of the
Web. Inevitably, the application service providers (ASPs) of search technology have
consolidated. This trend is likely healthy for this nascent submarket but has still failed to establish
a bona fide leader — even with this deal.

Mondosoft provides ASP services and traditional installed software licenses. Searchbutton
specializes only in ASP services. Since Mondosoft wants Searchbutton customers to convert to
MondoSearch, the acquisition mostly will serve as an opportunity for Mondosoft to beef up its
customer base and to increase revenue. Presumably, Mondosoft will also gain significant
economies of scale from the acquisition, although Mondosoft has not announced how many
Searchbutton employees it will seek to retain.

Searchbutton faced the substantial challenge of developing a business from external search
alone as its ASP-only business model raised security problems for intranet installations. ASP
search engines must by definition maintain an index of content in remote servers. The possibility
of such an index residing outside corporate security protocols and policies concerned security-
and litigation-conscious IS departments. An index of intranet content represents a significant part
of corporate intellectual assets and a potential source of corporate documents for litigators who
seek a historical view of internal communications and documentation.

Mondosoft recently introduced an intranet search product to bolster its external-site search
product. European and Asian venture capitalists funded Mondosoft, whose customer base lies
mostly in Europe. The acquisition of Searchbutton will provide Mondosoft with a stronger base for
North American operations. Mondosoft has not announced plans for its transition of
Searchbutton's technology. Therefore, Searchbutton customers should immediately contact their
sales representative to learn what the transition plans are and what support the vendor will make
available.

Analytical Source: Whit Andrews, Internet Strategies

REGIONAL HEADQUARTERS

Corporate Headquarters European Headquarters Asia/Pacific Headquarters Latin America Headquarters
56 Top Gallant Road Tamesis Level 7, 40 Miller Street Av. das Nacdes Unidas 12.551
Stamford, CT 06902-7700 | The Glanty North Sydney 9 andar—WTC
U.S.A. Egham New South Wales 2060 04578-903 Sao Paulo SP
+1 203 964 0096 Surrey, TW20 9AW AUSTRALIA BRAZIL

UNITED KINGDOM +61 2 9459 4600 +55 11 3443 1509

+44 1784 431611

Publication Date: 29 June 2001/ID Number: FT-14-0510 Page 2 of 2

© 2001 Gartner, Inc. and/or its Affiliates. All Rights Reserved. Gartner



	NEWS ANALYSIS
	Event
	Analysis


