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Before we get started...

fx

All lines have been placed
on mute to prevent
any interruptions during
the presentation
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Please submit
your questions via the
Q&A feature to
"All Panelists”

L=

This call is being recorded

You will be sent the recording
with Q&A via email within 48
hours and it will be posted in
the vendor portal for
downl oad
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Before we get started...

Technology Provider

(=] [eTs

(PSRN  TALK TO A PROGRAM MARAGER

We have a lot to cover today!

Insights Technology

We are excited to welcome you to our new Technology Providers product blog. This is a convenient way for you
to learn about what changes are being made (big and small) and why we are doing it. We are launching many
new initiatives and innovating on your favorite features — so, check back often

See the new Blog for detalls
(access o icdr dipidad e portal) "_”p"fa“t“pda‘es

We've updated our review guestionnaire with
one goal in mind: Find the shorlest way to ask
a quesfion without muddying its intent and

The Voice of the Customer note just got
ty we prioritize the content/graphics to
sers make better purchasing

fer, as v
help end-
decisions!

We looked at this unmet need and launched
the Gariner Peer Insights “Peer Lessons

Learned” — a doct it that summarizes the
preferences and priorifies of thy
global en ase of the technology.

spread EW ANNOUNCEME

'vice of the Customer
ry Distinctions

v sourcing

nks has never been easier

qift el
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Agenda

A4

Gartner Peer Insights Update: 1H 2020 in review

—

End user updates: Site Updates & Content Innovation

A 4

Technology provider updates: New Programs
T Q&A
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Gartner Peer Insights
1H2020 Update
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Thank you for your continued engagement with
the platform!

Unique pageviews on Technology Provider Tool Highlights for 1H 2020

2.8X growth in 1H 2020 2 8X 600+ new Technology

Providers added

Total: 6,000+

1,400+ new enterprise
products listed

Baseline

(1X) Total: 17,000+

Q4 2019 Q1 2020 Q2 2020
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Published 300+ documents as we continue to
Increase coverage and innovate on content

Cumulative number of documents* published Content Innovation in H1 2020

H1 2018 H2 2018 H1 2019 H2 2019 H1 2020 Adoption Growth Insights
7 notes published

8 bl s b e b i

Published first note

For Technology Providers For End Users
|
350 ~ Product Roadmap Priorities I Voice of the Customer
303 (120 markets, via research notes | with Category Distinctions
300 and toolkits) I Published 8 documents
e — I
250 - E‘ :
|
200 — :
Market Pulse: Interest Signals : Lessons Learned
150 Bi-weekly notes started in May I 100+ notes to date
e . : (now available for reprint)
100 n . el
: |
| |
50 S I i
: ==
0 Emerging Technologies: : Vendor Spectrum
|
|
|
|
1

* Include Voice of the Customer (139), Peer Lessons Learned (123), Product Roadmap Priorities - —
(20), Voice of the Customer with Category Cuts (9), Emerging Tech: Adoption Growth Insights (7), - .-
o - B

Market Pulse: Buyer Interest Signals (4), and Vendor Spectrum Consideration (1)

7 © 2020 Gartner, Inc. and/or its affiliates. All rights reserved. G a rtn er®

* Covered via 20 research notes and toolkits
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Gartner Peer Insights Is increasingly leveraged in
Research and Inquiry

© 2020

One source of Customer Input
/~ to Magic Quadrant process

News and Information for Analyst Relations
Professionals Working with Gartner

The COVID-19 pandemic has had a profound impact on all of us, requiring that we act with
flexibility, responsiveness, and respect towards our providers community and their end-user
clients.

What is happening:

As of March 31, 2020 and until further notice, Gartner is no longer requiring providers to
submit customer references to support its Gartner Magic Quadrant and Critical
Capabilities research. We will process the ones that have already been submitted in
conjunction with analyzing other sources of customer input available to Gartner analysts. In
cases where references haven't already been submitted, we may use other sources of customer
input to support our of your Those pi who didn't give customer
reference names will not be disadvantaged in the analysis.

Gartner is also increasing the flexibility of its Magic Quadrant and Critical Capabilities project
timeline to allow certain deadline for provider whilst ensuring
Gartner's Research process isn't delayed indefinitely. This accounts for providers' resource
limitations in the current uncertain environment.

Why:

We are sensitive to the resource constraints and prioritization resulting from the COVID-19
crisis, which may preclude you or your customers from engaging in certain aspects of the Magic
Quadrant and Critical Capabilities research process. While end-user feedback is important, it is
only one aspect in an area of criteria that are considered. As always, Gartner may consider
other sources of customer input such as Gartner Peer Insights. analysts’ inquiries
with Gartner end user clients, and primary research survey results. These supplement or
substitute customer references where they are not possible.

Gartner analysts will review their research timeline over the next few weeks, and revise it as
needed to give providers the appropriate flexibility to respond, but still ensures Gartner’s
Research process isn’t delayed indefinitely. The Magic Quadrant and Critical Capabilities
project managers will contact the providers to communicate changes to the schedule and/or
process. Gartner is committed to continually producing quality research that provides its clients
the third-party, independent insight they expect and need, specifically at times like this. If you
feel that you are not able to fully participate in our research projects please let us know. We will
continue to use publicly available information to support our evaluation. The draft research will

Multiple data sources to be considered,
including Peer Insights, Inquiries, and
many others

And inquired by clients

(mentions of i

End User normalized inquiry volume

® 33X

o in 3 years
25

Technology Provider normalized inquiry volume

“ 23X

e in 3 years

| nsi ght
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End User Updates
& Content Innovation
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Launched Improved Product Overview Page

Old page: List of reviews

CompanyABC

44 Jookokkok 187 Ratings ~ &

Show Only

Products

Overall Rating

Reviewer's Company Size
[ <somuso (a5
Os
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97 Verified Reviews (D

(0]

Sorted by: Most helpful = @ Email This Page

ProductABC Customer
Suppart Software

Easy Implementation, but Policies are not as flexible

Technolog
Company Size
0M - 18 USEC

Review Source

If this is new technology for your org, spend the money on

professional services

even Soute
ustomer Good solution if all components are cloud based, hybrid solution
still have some challenge
Pros: Dex
Company Size -

Does what it supposed 1o do

READ FULL REVIEW

Inc. and/or its affiliates. All rights reserved.

il need
make a decision"

—

"l need summary data

to present to stakeholders"

and s

Product1

B wne aneien 8 commioao e

Overall Rating

44 199 Reviews (Al Lime 1) sz weul

Rating Distribution
— ass 41—
— an 43 EE———
- ™ Integration & Degl 43— ——

2 o

- Lel Product C. it 44
Helpful Reviews O —
50 ! a0

Duis suts irure dolor in reprehendert in voluptate

Qther vendoes comsdered by reviewsrs before
w2

34% considered Company123
27 considered BusnessABC Compare Company X¥Z vs. BusinessABC

14% considered Enterprisel MN

S0 All 17 Vendors Compare Company XYZ vs. EntetpriseLMN

Reviewer Demographics

Company Size Industry Deployment Region

\-18 USD 2 F

Product Reviews for Preduct] Se4 all 1199 product reviews

50

Ut enim ad minim veniam, quis nostrud exercitstion

nisi ut sliquip ex &8 <

50 e 4, 2028 moviaw Sourca: (D)
Excepteur sint occacct cupidatat noa proident

Heviawer Hole: Data wnd Analylics.  Compary Size: 108 - 308 LSO ladustry. Manufactusng Wousty

New Page:
additional sections

<€ Summary stats

Most helpful positive
and critical reviews

Quick links to
popular compares

Customer
demographics
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We streamlined Voice of the Customer document
to make 1t more useful for end users

From ;._-. —— T0

"It has too much text ——— : : Highlights the most
upfront. | just need a = valuable figures
simplified document. ===

Want to jump to figures

directly. = Simpler text

Consolidated

- IT Supervisor

& Simplified | ———————————
"Some charts did not e T length

help me, not givingany

new information." '
- CISO = e Vethodology
= —— Methodology
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We will continue to expand Category Views
2H2020

Global Enterprise (106 { Progress to date

{ vagonr Poamctios Fatterve

Finance

{ V Published in 7 Markets

shgen e Frortos Saet Pl o sra

% V Positive feedback from
,E,t”(,),‘.)(:,-..‘_,',‘.c,.&.q.lf’(ﬂo East and Africa end users & VendOI’S

Arhe category breakdown was
helpful to narrow down my
vendor selection."

- Sr. Architecture Director

— Al 6d rather | ook
' my industry than 100 overall”
- Associate CIO
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Planned for 2H 2020

A
S

Scale up to all
applicable markets

25-review threshold for
category distinction

Continue to innovate
on user experience

revi ews 1 n
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We simplified the reviewer experience while
maintaining the richness of the review

Simpler questionnaire flow:

More responses to

detailed, high-value
guestions

Submit or Submit or _
Continue Continue Submit

Continue Continue

completion rate

Red = Required Questions
Black = Optional Questions

Less cluttered experience: ‘ Reduction in
completion time

Overall rating of product capabilities * Overall Summary

Please rate your experience in each of the following areas:

pee Dt Please Select é 1 2 3 4 5 N/A Sl m I I ar fl | | rates for

Overall rating of evaluation and contract 0 p t i 0 n al q u esti O n S

Overall rating of integration and deployment * 1 2 3 4 5 NA negotiation with the vendor *

Please Select

(optional) Overall rating of integration and deployment *

Overall rating of service and support * Overall rating of service and support *

iment (optional) Overall rating of product capabilities *
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Technology Provider
Experience Updates
& New Offerings
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All parties in the Gartner reviews ecosystem value
unbiased, representative reviews

Gartner
1 peerinsignts. l
T :
echnology Buyers Technology Providers Gartner Research
(End-Users) (Vendors)

Want confidence that reviews are Want availability of high-volume, Want rich, trustworthy reviews

valid and representative honest, data-rich reviews for to support research deliverables

prospects to explore (for end users and vendors)
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